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Please be considerate 
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No calls after 9 p.m. 

 
The FLasher 

A publication of the  
Everglades Chapter BMW CCA, Inc. 

 
The Everglades Chapter BMW CCA, Inc. (herein 
referred to as the “Club”) is in no way connected 
with BMW of North America, Inc. The Club pub-
lishes its Club Magazine, “The FLasher” at least 
quarterly. This publication and all its contents 
shall remain the property of the Club, and all in-
formation herein is provided by and for the mem-
bers of the Club. Officially recognized chapters of 
the BMW CCA and BMW ACA are granted permis-
sion to reprint or excerpt any material in The 
FLasher, provided The FLasher and article’s au-
thor are given proper credit. The FLasher does 
not represent any commercial interest, nor does 
it endorse or approve any product, service or ad-
vice. The Club assumes no liability for any of the 
information contained herein.   
 
Unless otherwise noted, none of the information 
bears the status of “Factory Approved.” The ide-
as, opinions, and suggestions expressed concern-
ing technical matters are those of the authors 
and no authentication is implied. Modifications 
undertaken during the warranty period may void 
the warranty. Written contributions to The FLash-
er are welcomed and encouraged (and some-
times pleaded and begged for by this Editor). 
The deadline for articles/photos is the first day of 
the odd months. The Editor reserves the right to 
edit for length and content. The Club’s mailing 
address is PO Box 20318, West Palm Beach, FL 
33416-0318. 

 
Copyright ©2016 All Rights Reserved 
Everglades Chapter BMW CCA, Inc. 

Do you want to receive the  
The FLasher by snail mail instead?  
PLEASE go to www.bmwcca.org  

and access your account to  
update your preference.  

Be sure your mailing address is  
kept current. Email saves the Club over 

$1,000 per issue!!! 
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INSIDE TRACK… 
 

From your Editor… 
For complete photo line up from our events  - 

Please use the following links:  
www.bmwccaeverglades.org 

 
PHOTO GALLERY 

 
Visit our chapter Photo Galleries to view and  
download photos of our ongoing events at: 

http://bmwccaeverglades.org/photo-
galleries/ and Fisheye for the Car 

Guy carfisheye.blogspot.com 
 
 

SUBMISSIONS 
 

The deadline for submission of  materials, ads,  
for sale and events is the fifteenth day of the  

month of publication. Please e-mail to:  
mjposner1@gmail.com  

with “FLasher” as the subject line. 

Photos by Jon Van Woerden 
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Pole Position by President Bobbi Treen 
 WHAT A GREAT PICNIC! Yes I am shouting! The weather was great. The 
food was great and comradery was FUNTASTIC! If you did not make it, you did 
miss out. And for the 95+ attendees that were there – thanks for attending 
and supporting our Foundation Street Survival Teen Driving Program. We 
raised $730 for the Foundation. With donations from BMW CCA National office, The BMW CCA Founda-
tion, Everglades Chapter and the Jon Van Woerden Photography, we were able to have a great raffle 
and fantastic door prizes!!! We thank you for your generous donations. Jon provided us with three 
beautiful framed prints of BMW’s. The People’s Choice Car Show had over 20 entries with Peter Shad-
owen taking first place with his 2005 M3 and Shri and Mary Cheddie taking second with their gorgeous 
i8!  
 HUGE thanks to Raul for helping me get the van (and loaded and unloaded); George Fuentes, Jon, 
Wendy and Shannon Van Woerden for arriving early to help me set up. And more appreciation to all 
that helped out before, during and after the event to make it SO SUCCESSFUL!!! With the registration, 
car show parking, selling raffle tickets and everything else! 
 In March, Autogeek (Stuart) had their Annual Detail Fest –The turnout was lower than previous 
years because of the weather forecast, which turned out to be just fine! Congratulations to George 
Fuentes, who took home a first place trophy on Saturday. Perhaps it will be in the cards next year to 
have more interest and commitment. 
 With so many charities seeking funds to support their needs, we know you have choices. Please 
consider the BMW CCA Foundation (Street Survival) as your choice, when their announcements indi-
cate a charitable donation in lieu of gifts, cash or flowers. The BMW CCA Foundation and Street Surviv-
al Teen Driver Education are 501 (c)(3) charitable organization. 
 ATTENTION: ALL Amazon Shoppers! This isn’t a BLUE LIGHT special but this is VERY SPECIAL! 
Within this issue is the information on ordering from Amazon Smile and selecting the BMW CCA Foun-
dation as your charity. Amazon will donate 0.5% of the purchase price to the charity the shoppers se-
lect. At check out - make sure Amazon Smile and BMW CCA Foundation is listed – Support the Founda-
tion every time you shop. 
 Everglades’ membership is at a total of 1,423 members, of that 209 are Associates. I would like to 
thank all of you for renewing your membership, referring your friends and family and your loyalty to 
the BMW marque!  It is truly appreciated! It is very important not to let your membership lapse. Every-
one’s renewal date is the last day of your renewing month. The National office sends out plenty of no-
tices to the members via Email, USPS, and included in your Roundel magazine. You can renew by 
check, calling with your credit card or going online to your account (easiest and you can make any nec-
essary changes too!) If you are mailing a check, keep in mind how far that snail has to travel, with 
your check on its back, to get to Greenville, SC. Yep – if you wait till the end of the month – That little 
fella ain’t gonna make it there before the membership database says OOOPS you did not renew on-
time! It lapsed. If you haven’t mailed the check by the 25th – Call the National office –tell them you 
are renewing and the check is in the mail. It will be duly notated! You do not want to miss out on our 
wonderful benefits or the sponsors’ specials. 
 REMINDER: In order to get the BMW CCA Membership Reward (BMW NA Rebate) on the purchase 
of your new BMW or a BMW CPO, you have to be a member for a full year – DON’T LET IT LAPSE. 
BMW NA makes no exceptions to this rule. 
 

(ConƟnued on page 7) 
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Editor’s Corner by Michael J Posner 
 I recently sold my 1992 E30 convertible.  Storage space be-
came a major factor when my plans to store both the E30 and 
my 1965 Corvair in a 10 X 30 storage unit failed.  It seems that 
most cars are over 15 feet long so there was no way to get 
two cars in one storage unit.  Back at home, my two car gar-
age was full and my daily driver and the E30 had to share the 
two driveway spaces, meaning I had to move cars about fre-
quently and had to keep them covered when not in use, to, I 
am sure, the chagrin, of some of my neighbors.  The E30 is 
now in the hands of a young man who wanted something 
unique for his first car and supportive parents who recognize 
that it is the driver, not the car, that keeps you safest on the 
road.  Hope to see her at the next Street Survivor class. 
 Selling the E30 made me think of all the BMWs I have had in the past.  My wife calls me a serial car 
buyer, and it is true, I change cars often.  So here is my challenge, can anyone beat my BMW owner-
ship record.  So far I have had an E30, a 1985 E24 635csi (“money pit”), an E36 325i (modified by red-
line, sold to a nice couple who flew in from Atlanta), two E46 M3s, a beautiful black over coral red 
coupe (miss this one) and an E46 M3 convertible (too much weight), a red E36/7 M Roadster (a fun 
car that made two trips to Homecoming in Spartanburg at the BMW Factory, sold due to the bad econ-
omy of 2009), an E86 Z4M (too small for a daily driver), a red 2008 E93 M3 that I drowned in Tropical 
Storm  Isaac, an E63 (a holding car until I could find another E93, I do not like fixed roof cars and 
poor automatics); a second E93 M3 (traded in when the warranty ran out on a new F22 M235i coupe, 
forgetting I did not like fixed roof cars, then remembering four months and 6,000 miles later), another 
E93 M3 (with an extended warranty) and now an F12 M6.  So thirteen is the number.  Challengers wel-
come. 

 If you are looking for a cheap upgrade that can be completed in 5 
minutes, and you have a late model BMW (with door projection lamps) you 
can easily change the boring white light to a projected symbol. The oem ver-
sion, no. 63312289654 costs about 
$130-150, includes two lamps and 
four  interchangeable projections, 
the roundel, M logo, the BMW let-
ters and the X.  For those with 

lighter wallets, fixed lens versions sell on ebay for less than 
$25.00.  Installation is simple, gently pry out the old lamp, 
disconnect one wire, plus in new lamp, reinsert and you are 
done.   
 If you love cars and want a unique (imho) look, please 
check out my mostly car photo blog at car-
fisheye.blogspot.com.  Comments and criticisms are wel-
come.  Also a shout out to everyone for a great Club Spring 
Picnic.  Had a great time and it was nice to see so many 
club members together at one time. Hope to see a second 
picnic in the Fall!   -Michael J Posner, Editor 

Photo from BMW ETK 

Photo by Michael J Posner 
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Operations  by Raul A. Reyes 
FOOD TRUCK INVASION:  On May the 6th we invaded Tradition Square in 
Port St. Lucie for their food truck invasion (which occurs on the first and third 
Friday of the month).   It was beautiful night to be sitting outside for a meal.  
With our chairs and blankets to sit on, and phones testing who was where 
and a meeting spot established – we had ten in our hungry little group.   We 
found a grassy area across from the Town Hall building (tall steeple landmark) next to the lake.  We were close 
enough to hear the music but not the noise of the food truck generators.  They had vendors and various enter-
tainments for children and adults.   
 The food trucks went from the usual BBQ, hamburger and hotdogs to gourmet side of the organic foods,  
just veggies, Thai cuisine, seafood and much more.  Everyone enjoyed whichever selection they had chosen.  

 We ended the evening at Kilwins for a serving of their deli-
cious ice cream.   
 Those in attendance were Jon & Wendy VanWoerden (yes 
they drove up from Ft. Lauderdale!), Jim & Maria Storch, Jon 
DiNisio, Randy, Bobbi Treen, and Astrid, Valentina & Raul 
Reyes. Definitely a great event, a very easy and affordable 
way to enjoy great food and talk Bimmers with friends.   
 We will continue to work on organizing this kind of events, 
the just show up and have a great time. We hope to see YOU 
on the next one, stay tuned to our emails and social media so 
you don’t miss the next one.            
     -Raul A Reyes, Vice President - Operations 

 Phot by A
erials 
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 As reported in last issue of The Flasher, the Foundation’s Buy a Brick fundraiser is underway and 
the Chapter Challenge is a real thing. Everglades Chapter has held first place for a few weeks in our 
tier 3 category of chapters (by size). You can go to the foundation’s website: bmwccafoundation.org. 
for information and to purchase your brick. The prices range from $50 to $200 for a 4x8 to a 8x8 brick 
– depending on what would like to have on your brick. Do you have the need to buy a unique gift for a 
loved one or friends? Do you have someone that has passed on? A brick with the inscription in their 
memory is a donation in lieu of flowers (tax deductible item). Not only can you buy a brick but you can 
gift a Brick as well. Own your own business? 
 Here is your chance to have a permanent billboard – conveying your support of the Foundation. 
What a great investment. All donations are tax-deductible to the fullest extent allowed by law. This is 
an affordable way to support the Foundation and donate to our current capital campaign and most im-
portantly, leave a lasting legacy of your love for BMW and the CCA. 
 As a member of Everglades Chapter BMW CCA, your officers are challenging you to purchase that 
brick and get this paving started. For the first twenty members of Everglades Chapter to purchase a 
brick we are offering a $20 discount. Please use the checkout / discount code FIRST20. The code is 
case sensitive. We thank all of you for your donations and support of the BMW CCA Foundation. These 
coupons for a discount are not going to last much longer! 
 I hope that all of you are receiving the emails from the club’s National Office – Updates on every-
thing BMW. Great stories, Flash sales, contests and more information than some of us can process! But 
it is there for your reading enjoyment. Be sure to keep your Email address and you profile updated on 
their site – because it downloads to us! Take a minute and sign into your account – IF you have an 
Email address, please add it and keep it current – Some of our LONG TIME Members did not add their 
Email address and still haven’t; so YOU are the one NOT getting the latest and the greatest from Na-
tional office. 
 Enjoy driving the Ultimate Driving Machine and come out play with us! See you soon! 

-Bobbi Treen - President 

(ConƟnued from page 4) 

2016 Annual Chillin' & Grillin' Picnic 

Photo by Jon Van Woerden 
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2008 Monaco Beaver  
Contessa Motorcoach 

43’ length; Milan floor plan;  Mileage: 21,730. Diesel pow-
er. Cat 425HP;  CB radio; driver seat area comfort; Four 
slides; under basement storage (one with pull thru); In-
motion satellite  TV/CD stereo system in Living room and 
Bedroom; Exterior entertainment Center; two sofa set up; 
Full kitchen: Side by Side/refrigerator -freezer with in the 
door water and ice dispenser; GE Profile Micro/ Convection 
oven; Full bath & half; lots of storage space; King size -
Sleep Number Bed; ceiling fan; Ceramic Tile Flooring living 
room; Combo Washer/Dryer. 3 A/C (roof) units; Central 
Vac system; Sani-
Con system; Many 
other comfortable 
amenities.  ONLY 
serious reasonable 
offers. Asking 
$220,000.  Located 
in West Palm Beach.   
ANY Questions:  
Contact Chuck Lons-
dale at 561.635.2554 
(call or text) OR 
561.686.6123 or 
contact Bobbi 
(Roberta) Treen 561.818.4269 via email rob-
ertatreen@gmail.com 

Misc. BMW Items 
BMW Apple iPhone 4/4S Media Snap In Adapter 
(oem #84212218390) $75.00 in box w/manual 

BMW/MINI iPhone/iPod Y-Cable Adapter  
(oem #61120440812) $25.00 (w/manual) 

Momo ALURAC Race Shift Knob $50.00 
TWM Performance A6 Leopard Shift Knob  

Engraved with shift pattern $125.00 
Contact Michael at mjposner1@gmail.com 

 Like us on facebook:   
facebook.com/groups/ 

evergladesbmwcca 

June 11: Cars & Coffee Autogeek, Stuart 
 
June 12:  PB Outlets Cars and Coffee 9 to 
Noon and Everglades Chapter, Euro Car 
Cruiz-in at The Carolina Ale House, Weston   
 
June 21: Everglades Chapter Social Duffy's 
Sports Grill, Village Commons, WPB 
 
July 9: Cars & Coffee Autogeek, Stuart and 
July 9 - Club Tour at the National Navy UDT
-Seal Museum and lunch (tbd) 
 
July 10: PB Outlets Cars and Coffee 9 to 
Noon and Everglades Chapter, Euro Car 
Cruiz-in at The Carolina Ale House, Weston    
 
July 19: Everglades Chapter Social Duffy's 
Sports Grill, Village Commons, WPB 
 

Please check our website for updates 
and specific event details. 

2013 Limerock M3 
VIN -WBSK69C54DJ593290.  One of 200 and one of 62 
issued with Black M wheels, has a DCT 7-speed transmis-
sion, 4029 miles, garage kept vehicle, never tracked, never 
power launched. Dinan stage 1 remap update, Dinan under 
drive pulley and Dinan 28MM front swaybar upgrade, all 
work performed at Braman Jupiter Dealership, vehicle 
comes with all service documents. We need to find a good 
home for this very spe-
cial club racer.. Asking 
price $80,000.00 negotia-
ble. Jupiter, FL and may 
be seen by appointment.   
Contact: Henry Gonzalez 
Cell 908-656- 6017 or 
Email: rmscor-
pusa@aol.com 
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Everglades Chapter monthly  
Social Membership meetings are held on 

the third Tuesday of  
each month at 7:30 p.m. 

  
Duffy’s Sports Grill 
Village Commons 

721 Village Boulevard,  
West Palm Beach. We will have the 
private room from 7:00—10:00 PM  

 

 
Photos by Jon Van Woerden 

2016 Annual 
Chillin' & Grillin' 

Picnic 

 
The 2016 Spring Picnic was a great suc-
cess with over 90 members and guests 
showing off dozens of classic and mod-
ern BMWs.  If you are interested in see-
ing more pictures of the picnic, please 

visit the Club’s website at: 
http://bmwccaeverglades.org/

Galleries/Picnic2016 
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EvergladesEverglades  

ChapterChapter  

MembersMembers  

savesave  

10%10%  

on youron your  

Next Next   

Service Service   
atat  

CupelliCupelli  
AutomotiveAutomotive  

Heath Slocumb West Palm Beach 
 

Michael Camus Miami Lakes 
 

Westbrook Bernier Miami 
 

Yuri Goldvasser Palm Beach Gardens 
 

Joaquin Grech Boynton Beach 
 

Ralph Naranjo Royal Palm Beach 
 

Gregory Vincent Ortega Jupiter 
 

Patrick John Gillon Miramar 
 

Sidney N Bochner Palmetto Bay 
 

Ricardo J Canal Miami Lakes 
 

Allan Jacobs Palm Beach Gardens 
 

Richard Anthony Iderosa Pahokee 
 

Sharon Paggi Boca Raton 
 

Arnoldo Sibaja Doral 
 

Vincent Montagud Port Saint Lucie 
 

Marat Bakman Boca Raton 
 

Michael J Benenson Boca Raton 
 

Steven Jakeway Key Biscayne 
 

Kevin A Ward Wellington 
 

Steven B Aptheker Port St Lucie 
 

Hugh Larratt-Smith West Palm Beach 
 

Peter N Zaharakos Cutler Bay 
 

David Cary Radest Oakland Park 
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COMMERCIAL ADVERTISING 
Advertising in The FLasher provides you with 
the opportunity to reach over 1,300 subscrib-
ers with a common BMW/Mini interest. Please 
supply your ad by e-mail (in .jpeg or .PDF for-
mat) anytime up to the 15th day of the follow-
ing months: October, December, February, 
April, June or August by e-mail: mjpos-
ner1@gmail.com 

Please have it print ready — it is your 
Advertisement  

    Per issue Per Year (for 6 Issues) 
Full Page   $175.00  $950.00 
1/2 Page   $100.00  $550.00 
1/4 Page   $55.00  $300.00 
Business Card $25.00  125.00 
Please make checks payable to Everglades 
Chapter BMW CCA, Inc. and send your pay-
ment to us c/o Advertising, P.O. Box 20318, 
West Palm Beach, Florida 33416-0318 

NEW or RENEWAL MEMBERSHIPS 
Visit: www.bmwcca.org or call 1.800.878.9292  

VISA / MasterCard / Discover / American Express 
ALL other CLUB business call 864.250.0022 

 
MOVING? 

ADDRESS CHANGES AND CORRECTIONS: 
www.bmwcca.org 

 
NATIONAL OFFICE maintains ONE database for the 
“mailings” used for the chapters, the Roundel, news-
letters, raffle tickets, elections and anything that re-
quires a mailing (via USPS, Fed Ex, UPS type services) 
for BMW CCA members. Your Email is also utilized for 
sending email blasts of the electronic Roundel; News 
from the national office; your chapter Constant Con-
tact Emails. 

 
PLEASE keep contact information  

current with National. 
Please maintain your online  

profile with the club. 
 
Contact via: FAX 864-250-0038 or Email:  
questions@bmwcca.org  
Include your name—membership number and the old 
and new information.  
 
BMW Car Club of America, Inc.     
640 S. Main St., Suite 201, Greenville, SC 29601 
Fax (864) 250-0038  Website  www.bmwcca.org   
 
Membership $48.00 a year with discounts for multiple 
year renewals. The fee for an Associate membership 
(must live in the same household) is $10.00 a year.  
Associates have the same benefits of a member with-
out delivery of a Roundel or chapter newsletter. Life-
time Memberships $1,000.00.  Add your Associate 
member for $155.00.   

BMW CCA Membership Drive 
 Each year, BMW CCA members are eligible to 
participate in our annual membership-drive. Be-
sides maintaining the health of the Club, mem-
bers can earn BMW CCA Bucks—and be entered 
to win great 1st Prize:  
 One-day M School at the BMW Performance 
Center, plus two nights lodging for one, not in-
cluding transportation. Referring members will 
receive one chance to win an M School per new 
member referred. New Members referred by a 
current member during this period will also be 
entered to win an M 
 2nd Prize: 2017 Oktoberfest Social Package 
Registration 
 3rd Prize: $200 American Express Gift Card 
 Refer 5-9 new members and receive the 2015 
Member Contest Winning Badge! 
 Refer 10 or more new members and receive 
the Motorsport Tribute Grill Badge! 
 For complete contest rules visit: 

www.bmwcca.org/membershipdrive 
ALL of the legal words are there. 

BMW CCA Foundation Buy A Brick Campaign 
The Ultimate Driving Community… 
 

 

 

 

 

Building a Strong Foundation  

Saving Lives…Saving History 

Personalize your brick today.  Bricks will be on display 
at the BMW CCA Foundation in Greer, South Caroli-
na.  www.fundraisingbrick.com/bmw 
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View From The Driver’s Seat by Peter Frey 

BMW’s Electric New X and Electrifying New M 
 
 There are two new BMWs of particular note to talk about right now, 
one already in the showrooms and one roaring down the highway, due in 
July. First up – and already in the showrooms at Braman BMW West Palm Beach and Braman BMW Ju-
piter -- is the X5 xDrive40e, the plug-in hybrid version of the X5 SAV. Despite what the name suggests, 
the engine is not a 4.0-liter V-8 but rather a turbocharged 2.0-liter 4-cyliner that puts out 241 horse-
power and is mated to an 8-speed automatic. 
 
 Adding the sizzle to this particular steak is a 111-horsepower electric motor integrated into the 
transmission. bringing the total up to 309 horsepower, which is delivered through the always-on all-
wheel drive system. Zero to sixty takes about 6.8 seconds and the driving experience is decidedly… 
sporty. 

 There are three modes, Auto eDrive for 
the most efficient use of the powertrain, 
Max eDrive for electric drive only (about 
19 miles on a charge) and Save Battery 
mode that uses the power of the gas en-
gine to re-charge the battery. There are 
also the familiar Comfort, Sport and Eco 
Pro modes. 
 
 The hybrid model – with an MSRP of 
$62,100 – is almost indistinguishable from 
the gas version, except for the badging; 
you can even order it with 19- or 20-inch 
wheels and an M-Sport package. 
 

 Speaking of ‘M’, it is the newest M model that BMW owners wait for, lust for…and there i one on the 
way. The 2017 M2 is due in the showroom at Braman BMW West Palm Beach and Braman BMW Jupiter 
in July. There was a 1-Series M, 740 of them to be exact, produced back in 2011, but that little rocket 
is gone and the M2 – with an MSRP of $52,695 – is now the smallest BMW model to wear the M badge. 
 
 That said, there is a lot of M4 under the skin of the new M2, including the aluminum suspension 
components, limited-slip differential and high-performance brakes. The forged 19-inch wheels also 
come from the M4, but the Michelin Pilot Super Sport radials and big, flared front and rear fenders 
needed to accommodate them are pure M2. As a result, the M2 has the same feel on a winding road as 
an M4, but a useful bit of M2-specific hardware are the electronically-adjustable shocks that let you 
soften out the ride when your significant other is in the passenger seat. 
 
 Providing the power for the M2’s kinetic capabilities is a turbocharged, 365-horsepower, 3.0-liter 6-
cylinder engine with an ‘overboost’ mode that increases peak torque from 343 lb-ft to 369. Throttle re-
sponse is immediate -- and the torque hits in a rush. According to BMW, the M2 with the rev-matching, 

 (Continued on page 16) 

Photo courtesy of BMW      
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2015 Everglades Chapter Financial Statement 
Submitted by Roberta Treen on 03/31/2016 07:28 AM 

Did you know Amazon Smile will donate 0.5% 
of the price of your eligible Amazon Smile pur-
chases to the BMW Car Club of America Founda-
tion?  
• Amazon Smile is the same Amazon you know. Same 
products, same prices, same service.  
• Support our charitable organization by shopping at 
smile.amazon.com.  
How to use Amazon Smile to support the BMW 
Car Club of America Foundation:  
1. Type “smile.amazon.com” for the internet 
search  
2. You will see this box. Type “BMW” in the 
search box and hit enter  
 
 
 
 
 
 
3. Then you should see this screen and select:  
 
 
 
 
4. While you are shopping, you should see 
“Supporting BMW Car Club of America Founda-
tion”  
This note should appear after payment is con-
firmed:  
 

THANK YOU FOR SUPPORTING THE BMW Car 
Club of America Foundation!  

Balance Sheet 
 
Assets 
Cash In Bank Accounts     30098.55 
Inventory        0.00 
Equipment        0.00 
Accounts Receivable     0.00 
Prepaid Expenses/Deposits    894.76 
Other         0.00 
 
 Total Assets      30993.31 
 
Liabilities & Equity 
Accounts Payable      0.00 
Other         0.00 
Equity/Retained Earnings    30993.31 
 
 Total Liabilities & Equity   30993.31 
 
Income Statement 
 
Income 
Membership Dues      17982.63 
Rebates from National     185.00 
Advertising Revenue     1295.00 
Driving School Fees      0.00 
Autocross Fees       0.00 
Other Event Fees      0.00 
Merchandise Sales     0.00 
Interest        0.00 
Misc./Other        1333.00 
 
 Total Income      20795.63 
 
Expenses 
Newsletter Costs      2920.97 
Postage        943.55 
Insurance        628.66 
Driving School Expenses    0.00 
Autocross Expenses     5424.11 
Meeting Expenses      3462.94 
Other Event Expenses     2738.17 
Telephone Expenses     500.64 
Misc./Other        6670.18 
Total Expenses       23289.22 
 
 Net Income (Loss)    (2493.59) 
 
Misc./Other Income 
Charity Raffle 3      33.00 
C/R Annv Dinner/National    500.00 
C/R Annv Dinner donation  
FL Suncoast       500.00 
 
 Total:        1333.00 
 
Misc./Other Expenses 
Charity         2113.00 
STATE of FL Corp Fees     70.00 
PO Box Rental       220.00 
Bank FEES        181.14 
Awards         758.50 
Bus Supplies       1327.54 
ClubRacing AnnvFOOD     962.20 
C/R Sunshine Bimmers     1037.80 
 
 Total:        6670.18 

AMAZON SMILE 
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20% discount on all  
BMW Parts to  

Everglades BMW CCA  
members at our New  

Location ROAD•N•RACE 

Useful Web Links 
BMW CCA National Office:  www.bmwcca.org 

Everglades Chapter: bmwccaeverglades.org/site 
BMW/Mini Model Code: bmwarchive.org/e-code 

BMW VIN Decoder: tinyurl.com/q99ewlf  
BMW Parts Catalog: www.realoem.com 

Bimmerforums: tinyurl.com/o3guvly  
BmmerPost: www.bimmerpost.com 

BMWBlog: www.bmwblog.com 
Braman BMW: www.bramanmotorsbmw.com 

Street Survival: streetsurvival.org 

2960 Simms Street 
Hollywood, Florida 33020 

800.327.1776 
www.dalelabs.com 

Printing Services provided by: 
 
 
 
 
 
 

4152 W. Blue Heron Boulevard 
Suite 109 

Riviera Beach, Florida 33404 
561.848.5700 
FAX 561.848.5774 

jayg@printwithbudget.com 
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The FLasher 
Everglades Chapter  
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West Palm Beach, FL 33416-0318 

6-speed manual transmission will blast 
from a standstill to 60 mph in 4.4 sec-
onds. Choose the 7-speed, paddle-
shifting, dual-clutch automatic and you 
will get there in just 3.7 seconds. And all 
with that fabulous M exhaust note from 
those four exhaust pipes. 
 
 Interior features include sports seats 
in black Dakota leather with blue con-
trast stitching and adjustable side bol-
sters. Other highlights include carbon-
fiber trim and Alcantara door panel in-
serts and the full range of BMW elec-
tronic equipment, both standard and op-
tional. There is even a GoPro app and M Laptimer that records the details of your track day perfor-
mance and lets you share them via e-mail or Facebook. 
 
Braman BMW in West Palm Beach and Jupiter are among the top dealerships in the US, and 
have a wide selection of new X5 xDrive40e models in stock…. And will be among the first 
to take delivery of the new M2. Visit www.BramanBMW.com  for more information, or call 
BMW Client Adviser Joe Porco at 561-242- 3117 to arrange a test drive. 

Photo courtesy of BMW 


